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John Ana
Favorite Color
Reason
(1) @ Blue @ Green @  Yellow @ Orange
(2 @O  Feel energetic @  Feel serious
® Feel cheerful @ No reason
(3) ®  White @  Yellow @  Green @ Brown
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@O  To reduce the cost of production
@  To make an impression of cleanliness

@  To keep up a tradition
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(]
“Color associations”
O'The colors of products
Products Color Reason
(A)
OA company logo
Company Color Reason
(B) Blue
Banks (C)
(D)
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@O Brown @ Red @ Green @ White ® Yellow
©® Barber (@ Laundries IT companies © Food businesses
Convenience stores
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(D Some products are made of white materials in order to reduce the cost of production.

@ Companies sometime produce goods in different colors to increase sales in other
countries.

@ There seem to be some relations between types of business and colors in their
company logo.

@ If a bank wants to give an impression of efficiency, it should choose yellow for its
company logo.
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(1) John

@ Orange @ Black ©) Pink @  Purple
(2) Ana

@ Casual @ Warm ® Tender @ Clean
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1 O sneaker @  prisoner ©) pastel @ dragon

@ O shelter @  tasty ©) transport @ freeze
[Script])

(1) Student : Ana, will you tell me the meaning of this word?
ALT : Well, it is someone who is kept in a jail as a punishment.
(2) Student : Ana, what does this word mean?
ALT ! It means that something becomes hard because the temperature is very
cold.
[Answer] 1) © 2 @
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[Script])
(1) Student: What is “stationery?”

ALT  : Ttisthings | 7¥—% |

Answer] - It is things ((that) you use for writing).

- Tt is things (such as paper or pens (that) you use for writing).
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John Ana
Favorite Color
Reason
(1) O Blue @ Green @  Yellow @ Orange
2 @) Feel energetic @ Feel serious
@  Feel cheerful @  No reason
3) O  White @  Yellow ®  Green @ Brown
[Script]
Ana @ Hi, John. What is your favorite color?
John : Ilikeorange. When I wear something orange, I feel cheerful. How about you,
Ana?
Ana : Ihave many favorite colors, yellow, blue, green... but I like white the best.

Because when I see something white, it refreshes my mind.
Question : (1) What is John’s favorite color?
(2) Why does John like the color?

(3) What color does Ana like the best?

[Answer] (1) @ 2 @ B O
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@O  To reduce the cost of production
@  To make an impression of cleanliness

@  To keep up a tradition

[Script]

Different colors give different impressions to a person who sees them. It is called
“color associations.” We tend to choose specific colors based on color associations
shared in the society. We can see this happening in the world of business, too.

One example is the colors of products. If a product’s color is not pleasing to
consumers, it will not sell well. Refrigerators, washing machines, and microwave ovens
are traditionally white because this color gives people an impression of cleanliness. So

they are commonly called “white goods.”

Question: Why are products such as refrigerators colored white?

[Answer] @
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Color associations
OThe colors of products
Products Color Reason
(A)
OA company logo
Company Color Reason
(B) Blue
Banks (C)
(D)
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(D Some products are made of white materials in order to reduce the cost of production.

@ Companies sometime produce goods in different colors to increase sales in other
countries.

@ There seem to be some relations between types of business and colors in their
company logo.

@ If a bank wants to give an impression of efficiency, it should choose yellow for its
company logo.
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Different colors give different impressions to a person who sees them. It is called

“color associations.” We tend to choose specific colors based on color associations shared
in the society. We can see this happening in the world of business, too.
One example is the colors of products. If a product’s color is not pleasing to consumers,
it will not sell well. Refrigerators, washing machines, and microwave ovens are
traditionally white because this color gives people an impression of cleanliness. So they
are commonly called “white goods.”

Another area where colors play a very important role is a company logo, because a
logo is the “face” of the company. Many I'T companies choose blue for their company logo,
probably because it gives an impression of efficiency to customers. Some banks use
green because the color signifies growth and safety. On the other hand, in food
businesses they seem to prefer red, yellow and orange for their logos to give their
customers a warm and inviting feeling. Those vivid colors not only stand out but also

stimulate our appetite.

[Answer] i1 AW @ (B © 3 O ©®
2 @. 3
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(3) John
@ Orange @ Black ©) Pink @  Purple
(4) Ana
@) Casual @ Warm ® Tender @ Clean
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(1) John

This is my favorite color. When I see this color, I feel at ease and it makes me more

imaginative. That is why I like this color.
Question: What is John’s favorite color?
(2) Ana
I like yellow the best. When I wear something yellow, I feel cheerful. It has the effect

that it improves our judgement.

Question: What is the impression of Ana’s favorite color?
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